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A Page Vault

Sharing best practices from more
than 9 years of social media
collections

Who is Page Vault?

Page Vault specializes in full-page
screen captures of web content
such as social media sites like
Facebook and Instagram, videos,
web page, full website captures,
and more.

Page Vault solutions archive web
pages exactly as they appear
online and preserve key metadata
such as URL and date of access.
Page Vault also provides
eDiscovery load files, and affidavits
are available for any capture.
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If you're tasked to collect a relevant
party’s social media presence, you might
wonder: what do | even need to look for
and capture?

That question often leads people to
Page Vault. Since 2013, we've been
collecting and preserving online content
for legal professionals, with social media
making up a huge portion of those
preservations.

This guide distills the advice we give to
clients day-in and day-out into an easy
to follow step-by-step guide for your
own investigations and preservations.
Our recommendations here are what
most attorneys and investigators we

work with end up needing for their
matters.

This guide walks you through:
1. What you can find on each platform;

2. Key features to keep in mind when
accessing the platform; and

3. Step-by-step instructions of what to
look for and capture on each
platform.

We hope you find this guide helpful. If so,
please share it with your colleagues, or
reach out to us at page-vault.com.

A Note: Social media platforms change often!
You can visit the resource page on Page Vault's website
to check if you have the latest version of the guide.


https://page-vault.com/
https://www.page-vault.com/resources/social-media-collections-best-practices/

What's on the “what to know" page?

Do I need an account?

Platform summary

A quick explanation of the platform,
it's primary functions, and how users
interact with it.

Most common uses

What's the most common usage on
the platform? If there are notable
features that fall outside the majority
cases, they will be noted in the 'other
commonly used features’ section.

Common content types

All platforms have their primary
purpose, and the content types
available largely reflect that purpose.
We list the most common content
types that are visible on a person’s
profile and that attorneys typically
want preserved.

We do not note comments or replies
as a content type, but nearly all
platforms have a public commenting
system.

page containing basic information
as well as a running feed (the
"Timeline") of content they share,
such as short text updates, photos,

videos, and [fkstSoices” ~ ~ ~ = 2>
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Many businefses also maintain a
Facebook pgge with information
and updateg.

photos, videos, articles, etc.

2. Businesses maintaining an account to
update their customers or users.

+ Text (no length limit)
* Photos

* Videos

* Links to articles

« Professional updates

« Short form, expiring videos (“stories}
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@) Facebook: What to know |
|
Y
— _> Can users see | viewed their profile? <_ -
Facebook is a platform where
M v [ O Yes M No
= = people can stay connected to s ©
L Mendeongtamby_ _ _ __ ____ > CETTr— T -
Each Facebook user has a profile 1. Personal sharing of and engagement with + The person posting can determine the

privacy of each piece of content they share
(posts, videos, links, etc.)

+ Content shared publicly can be seen by
anyone logged into Facebook

+ Content shared privately is only available to

those who have been accepted as “friends”
of the person (see warning below!)

———— ; Other commonly used features

« Private messages with individuals and/or
groups of people

+ Groups for common purpose or interest
« Event pages (for info and RSVPs)

« Buy/sell products (“Marketplace*)

ng informatior

Ethics warnings

If there are ethics issues to be aware
of, we'll flag them at the bottom of the
profile.
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Other commonly used features

If there are features that are
commonly used but not necessarily
part of the typical investigation areas,
we will note that in this section.

-
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When we check 'yes’ on heed an
account, that means either you are
fully blocked from viewing without
logging in, or that you will be limited to
one or two pages and then prompted
for a login.

When we check 'no’, you will not be
forced to log in, although you may see
less content than if you are logged in.

B Can users see | viewed their profile?

Our answer assumes that you have a
standard account, not a premium
version (some platforms, like Linkedln,
offer anonymous browsing only for
premium accounts).

“““ What information can | see?

Social platforms vary widely in their
privacy settings. Some platforms allow
for privacy settings on each piece of
information; others take an account-
based approach, where content is
either all-public or all-private. Our
explanations highlight the platform'’s
approach and content that is usually
public.
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Step-by-step collection
Instructions for each
social media platform



€) Facebook: What to know

Facebook is a platform where
people can stay connected to
friends and family.

Each Facebook user has a profile
page containing basic information
as well as a running feed (the
"Timeline") of content they share,
such as short text updates, photos,
videos, and links to articles.

Many businesses also maintain a
Facebook page with information
and updates.
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Do | need an account?

|Z| Yes I:l No

Most common uses

1. Personal sharing of and engagement with
photos, videos, articles, etc.

2. Businesses maintaining an account to
update their customers or users.

Common content types

« Text (no length limit)
* Photos

* Videos

+ Links to articles

* Professional updates

+ Short form, expiring videos (“stories")

A Page Vault

Can users see | viewed their profile?

D Yes |Z| No*

*Users cannot see profile views, but can see
who viewed their “stories”

What information can | see?

* The person posting can determine the
privacy of each piece of content they share
(posts, videos, links, etc.)

+ Content shared publicly can be seen by
anyone logged into Facebook

+ Content shared privately is only available to

those who have been accepted as “friends”
of the person (see warning below!)

Other commonly used features

+ Private messages with individuals and/or
groups of people

«  Groups for common purpose or interest

+ Buy/sell products (“Marketplace”)

A Warning! Do not “friend” anyone for the purpose of accessing information. This could be an ethics violation.
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€) Facebook: What to collect

These are the most common sections captured by legal professionals

STEP 2:
Photos and Videos

In some cases, it is helpful to collect specific photos and
videos. For those cases, go directly to the Photos tab
and Videos tab (in More) and gather the content from the
albums. )

Paige Vaulter |

Posts  About  Friends Photos  Videos  More v & AddFriend © Q

STEP 1:
Collect the Timeline

In most cases, legal
professionals collect the
Timeline. The Timeline is the
main source of content for a
profile; it contains the users’
posts: text posts, photos,
videos, articles, etc. Once on
the person'’s profile page, scroll
down to reveal the full timeline
and expand any post’s
comments that are relevant.

Do you know Paige?

To see what she shares with friends, send her a friend request.

Intro Posts

4 Lives in Chicago, linais

Paige Vaulter
january 16,2020 @

Photos See AllPhotos  So adorable &

-,

Friends See All Friends
1friend

etisng - Ad Choces - ook e
. 020 &

ion having a tiny bath. @

o Like O comment

o Like © comment

Adm PV
Great shots! Thanks for sharing &
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& Add Friend

22 Filters,

DYNASTIES

A Share

.

Paige Vaulter

Posts About Friends 1 Photos Videos More ¥ <— - = S At PRt e o= e e -

Photos

Paige's Photos Albums

STEP 3:

Other information
Depending on the facts of the case, there may be other areas
on Facebook that contain relevant information. Click on More

in the navigation bar to see further options.
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[@) Instagram: What to know

Do I need an account? Can users see | viewed their profile?

|Z| Yes I:l No D Yes |Z| No*

Instagram is a website that allows
people and businesses to share

pictures and videos with followers *Users cannot see profile views, but can see

usually accompanied by a text highiights”
caption. 1. Personal sharing of and engagement with

photos and videos What information can | see?

2. Businesses maintaining an account to

. * An entire account is either public or
update their customers or users

private—you cannot have public posts

Each user has a profile page with _
from private accounts.

two features: Common content types

Content shared on public accounts can be

1. ashort personal summary, + Photos (including multiple photos in one seen by anyone logged in to Instagram.
TICONR ost, called a carousel)
Commonly called the 'bio ; and P + Content shared by private accounts can
. Videos only be seen by approved followers
2. asummary feed of all the (see warning below!)
photos they have shared, . (Short for;n, expiring videos and images
"stories”

known as ‘the grid'. Other commonly used features

+ Short form, looping videos (“reels”) ) b
+ Private messages with individuals and/or

groups of people

A Warning! Do not request to follow a private account for the purpose of accessing information. This could
be an ethics violation.

Social Media Collections For Legal Professionals: Best Practices 7



[@) Instagram: What to collect

These are the most common sections captured by legal professionals

STEP 1: | Instagram
Collect the grid
- -
| paigevaulter ~ Folowing  ~
In most cases, IegOl |_> 12 posts 4followers 3 following

professionals collect the

Paige Vaulter
Just awoman and her photos.

photo grid, the summary of
all the photos on the

Followed by toddwprice?

account. This page also
includes the profile
information at the top.

STEP 3:
Stories

In some cases, it is helpful
to collect specific stories
(short-form pictures and
videos only available
24-hours). A story is
available if there is a red
and orange circle around
the profile picture.

Click on the profile picture
to reveal the story.

ABOUTUS HELP PRESS APl JOBS PRIVACY TERMS DIRECTORY PROFILES HASHTAGS LANGUAGE
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¢
Jo

Brosts 0700t e - - - - - - - -

©2020 INSTAGRAM

STEP 2:
Individual photos and comments

In some cases, it is helpful to collect specific photos and
videos. Click on a picture or video from the person's grid

to read the post caption and any comments.

STEP 4:
Tagged Photos

Tagged pictures and videos, which are different from the
normal profile pictures and videos, may be another source
of evidence. You can also follow step 2 to capture the
comments and likes for any specific tagged picture or
video.

A Page Vault

o paigevaulter « Following

the cherry trees in Washington DC
one of these years!

39w Reply

j_a_shea How did you take this
picture? Really cool!

39w Reply

travisthetford Wow, pretty cool.
How long do the trees look like thi
39w Reply

toddwprice? | love this! It's a sure

sign that warmer days are near. Is
this from your window?

39w Reply

o Q N
Liked by toddwprice7 and 2 others

APRIL 19, 2019

Add a comment..
i



[l LinkedIn: What to know

LinkedIn is a public resume and
professional networking website.

Every user has a profile page that
acts as a digital resume. People
can also share articles, join affinity
groups, and apply for jobs posted
in the jobs section.

Businesses also use Linkedin to
maintain a corporate page, share
relevant news and articles, do
sales prospecting, and recruit for
job openings.
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Do | need an account?

|Z| Yes D No

Most common uses

1. Maintaining a public resume and
engaging with your professional network
(sharing articles and updates, etc.)

2. Businesses maintaining an account to
update their customers, employees, and
potential employees

Common content types

+ Professional resume/CV, including skills
and sample work from projects

* Sharing articles and updates

A Page Vault

Can users see | viewed their profile?

|Z| Yes* D No

*You can adjust your LinkedIn privacy settings
to make your views anonymous (reference)

What information can | see?

+ Most content on a person's profile/resume
is publicly visible

* People may have additional information or
activity that is only visible to those in their
network or within two degrees of
separation. (see warning below!)

Other commonly used features

+ Private messages with individuals and/or
groups of people

* Professional groups

+ Job postings and applying to jobs

A Warning! Do not request to connect with anyone for the purpose of accessing non-public information. This

could be an ethics violation.


https://www.linkedin.com/help/linkedin/answer/4508/who-s-viewed-your-profile-basic-and-premium-features

1 Linkedin: What to collect

These are the most common sections captured by legal professionals

STEP 1:

Jeffrey Eschbach - 2nd A Poge vauitinc.
Founder & CEO, Page Vault Inc. | Kellogg Professor | Angel Northwestern University -

I f..
Investor | Speaker Kellogg School of

Chicago, llinois - 500+ connections - Contact info

Highlights

Experience

“_ NTERVIEW: Page vau B o voco rageva
) L )

rihwastern University - Keflogg School of Management

KELLOGG FACULTY
A~ 0 oRecToRy

Adpinct vt s, Erereseeneussh  New Verture Discoveey

A Page Vault

Collect the user's profile 4 mutual connactions m You both worked at Page Vaut >
e o e “ ——— I rereea
The user’s profile contains the bulk of the saybele | e
information for a LinkedIn user. It contains Show more - > s i
relevant professional information such as: I ———
About = P

D GROWTHVENTURES:
JEFFREY ESCHBACH - Tech Founder & CEO | Professor at Kellogg | Angel Investor | Public Speaker

*  Work experience

Public Speaker

* Passionate about high-tech strategy, innovation, Over 20 L P &businesses.

CORPORATE PRESENTATIONS: Loun Strtus, Digha Tech
* Faculty at Kellogg School of Management - Director of Program Outreach, KIEI (Kellogg Innovation & Entrepreneurship
Initiative); Adjunct Lecturer, Entrepreneurship / New Venture Discovery.

¢ Education

* Built an award-winning company from the ground up. Successfully raised multiple funding rounds and grew a team that

delivers industry-leading solutions. "
PreseTATION. 04 TECHB0OTCAMP.
0 Apoing Lown Stat. D forbusiasa.

* Principal & Founder of Chicago Early Growth Ventures, investing in and advising early-stage startup companies.

*  Skills and endorsements

STARTUP PRESENTATIONS | PANELIST: fudrsing, sratogy st e, ory 253, Y
* Extensive team leadership experience in both large corporation and startup settings, with assignments across the US, Latin -
America and Asia.

i 1 J 1USPTC . Ne | Science Fi F) Fellow.
. PU bllCOthnS Granted 11 USPTO patents. Designated as a National Science Foundation (NSF) Feliow.

STEP 2:
(case specific):
Collect the user's activity

;) s in both by d MBA, Kellogg School of Management, Northwestern University; BSCEE
& MSEE, Purdue Universiy.

¢ Recommendations

INTERVIEW: Chicago [} INVITED SPEAKER:
O Innovation Award Winn... O Bogota, Colombia....

* Accomplishments

If you need to see the user's activity on

Activity R A 3
o [HEESS i LinkedIn, you can select that on their profile
" Appreciate the shout-out in " Greatto see Gearflow.com s crushin' o and view what they have shared, liked, and
h Poets&Quants... it's exciting to be part... h it! You're doing #Kellogg and...
Jeffrey shared this Jeffrey commented oo ok oo commented on. '
Same here! | was talking about him and So sad to hear that Clay Christensen “ren ) )
/A Jobs-To-Be-Done in class only a week... A Passed away. Any time I'd watch (or... - ! s—— '
Jeffrey replied to a comment Jeffrey shared this '
Sceau(———————-----------------———-—J

Social Media Collections For Legal Professionals: Best Practices 10



€ Twitter: What to know

Twitter is a micro-publishing and
conversation platform, where
people share thoughts in short
messages commonly known as
Tweets. Users can reply to Tweets,
which become threaded as
conversations. Tweets are limited
to 280 text characters and may
also include an image or a link.

Each Twitter user has a profile
page with a short bio, a feed of all
their Tweets, and an option to see
the Tweets they have replied to.

In order to see someone’s latest
updates, you can ‘follow’ them,
which will make their Tweets
appear in your own feed. Users
are alerted when someone
follows them.

Social Media Collections For Legal Professionals: Best Practices

Do | need an account?
|Z| Yes I:l No

Most common uses

1. Sharing thoughts and engaging in
conversations via public messages (Tweets)

2. Businesses maintaining an account to

update their customers or users, and often
to provide support.

Common content types

» Short-form text (limited to 280 characters)
* Photos
* Videos

* Links to articles

A Page Vault

Can users see | viewed their profile?

D Yes |Z| No

What information can | see?

* Posts on public accounts can be seen by
anyone who is logged into Twitter. An
entire account is either public or private—
you cannot have public posts from private
accounts.

+ Content shared by private accounts can
only be seen by approved followers (see
warning below!)

« Twitter limits the visible Tweet history to
3,200 Tweets in the user's feed.

Other commonly used features

+ Private messages with individuals and/or
groups of people

A Warning! Do not request to follow any private accounts for the purpose of accessing information. This

could be an ethics violation.



€ Twitter: What to collect

These are the most common sections captured by legal professionals

STEP 1:
Collect the
"Tweets and Replies”

In most cases you want to
collect what the account
has shared on Twitter. The
main page actually only
shows primary Tweets—to
see all posting activity,
select the ‘Tweets and
Replies” tab on the profile.

Once on the person’s page,
scroll down to reveal the full
content, and then capture.

#HIE €

O
D

Q©

< PageVaultinc.
2,036 Tweets
Home Web content captures
-9 for legal professionals
Explor|e
Notifigations Page Vault
Mess;ges / \
(_ Edit profile
Bookr'arks Page Vault Inc.
@pagevault
Lists | Page Vault helps legal professionals capture web content: Facebook, videos, websites,
and more. Affidavits available for all Page Vault captures.
] © Chicago, IL ¢ page-vault.com () Joined July 2013
| 737 Following 661 Followers
More == = = = efwcew —> Tweets &replies Media Likes
Page Vault Inc. @pagevault - 2h v
Is your social media content admissible in court?
Are Webpages and Social Media Admissible in a Court..
B! Get the facts on what oniine evidence can be
admissible and follow these best practices to

page-vault.com

(9] u Q fui il

Page Vault Inc. Gpagevault - Jan 31 v
7 social media platforms that might hold fresh content for your case:

7 Social Media Platforms Where You're Missing Discov...
B You may be familiar with these platforms, but you could
be missing social media evidence by not adding them
$ page-vault.com

9} i Q & ih

Page Vault Inc. @pagevault - Jan 27 v
Using the wrong tools to preserve web content can ruin your case. See how to
dotright:

How Using the Wrong Tools to Preserve Web Content ...
Bb Patrick Schweihs from Page Vault talks about the issues
that stem from not using the right tools and strategies...

9 page-vault.com

Q i Q & il
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STEP 2:
(case specific):

|
|
|
|
|
|
| in the thread.

v

< Thread

chrissy teigen & v
@chrissyteigen

OG carbonara tweet deleted. public apology for calling
this a carbonara. | thought by saying spicy miso it would
be obvious that it's different it but it still has eggs, cheese,
and porky bites. this is NOT TRADITIONAL CARBONARA
NO AND | APOLOGIZE TO THOSE I'VE UPSET (really)

11:24 AM - May 13, 2020 - Twiitter Web App
4Retweets 1K Likes
Q T Q &

4 Chad @chadify - May 13 v
Replying to @chrissyteigen

DO NOT APOLOGIZE. THIS WAS DELICIOUS.

Q n Q 18 i
J0 (A @jojoannea - May 13 v
Replying to @chrissyteigen
Wait, what? Oh my God what is wrong with people? & & &
o i Q a8 &
MR d @danareneekuehn - May 13 v

Replying to @chrissyteigen
=" And yet Olive Garden is out here making up names for pasta dishes as if

they were naming crayons or nail polishes
Q2 e (VA &

a Annie K @AnnieKay21 - May 13 M
Mv favorite troll I've ever made was tellina mv verv italian friend about how

A Page Vault

Collect individual Tweet threads

If you want to see a full Tweet thread including all the other
replies, not just your user's, click on an individual Tweet. You
will then need to scroll to the bottom to reveal all the replies

Q  Search Twitter

12
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@ TikTok: What to know

Do I need an account? Can users see | viewed their profile?

TikTok is a webapp that allows
PP |Z| Yes I:l No D Yes |Z| No*

individuals and businesses to share

As of May 2022, short-form videos 1. Personal sharing of videos + An entire account is either public or

are the only media type on the private—you cannot have public posts
2. Businesses maintaining an account to i

plotform. g from private accounts.

attract new customers
+ Content shared on public accounts can be
seen by anyone. If you do not log in, you

will eventually run into a CAPTCHA to view
. . Common content types £ vid
Each user has a profile page with MOSt videos.

two features: + Short-form looping videos - Content shared by private accounts can
only be seen by approved followers
1. ashort personal summary, (see warning below!)

commonly called the 'bio’; and

2. asummary feed of all the Other commonly used features

videos they have shared.
» Private messages. PMs can only be

exchanged if both parties follow the other.

A Warning! Do not request to follow a private account for the purpose of accessing information. This could
be an ethics violation.

Social Media Collections For Legal Professionals: Best Practices 13



@& TikTok: What to collect Fregna:

These are the most common sections captured by legal professionals

STEP 2:

STEP 1: dTikTok  seoen o Uploas f Individual videos and comments - - - - - - -
Collect the profile
-=

@ bonappetitmag 2 e In some cases, it is helpful to collect specific videos and
In most cases, legall !_> 22 . Bon Appétit Magazine their comments. Click on video from the person'’s profile
professionals collect the &

profile page, the summary of
all the videos on the

36 Following  91.1K Followers  1.3M Likes

Recipes. Restaurants. Food. Culture.

account. This page also & likeshop.me/bonappetitmag/...

includes the profile

|
I
I
m to capture the video and any comments. :
I
I
I
|

Videos & Liked v

information at the top. o TikTok

@bbnappetitmag 4 bonappetitmag

REH» @D IO

Wine Glasses 101: - Bon Appétit Magazine - 16h ago s
Coupe Glasses H
Sommelier breaks down A coupe s fun o drink from, but not so great for your expensive
: bubbly #winetok #sommelier
every wine glass v
Part 4 il v 1 original sound - Bon Appétit Magazine
Wine Glasses 101: @ o @7 [ X7 XX s Xv ]

The Future Champagne Flute

. /4
> 15.2k y

of Food Issue

—’ )
>o970

hitps://www tiktok com/@bonappetitmag/video/70992206...  Copy link

Bon Appétit Magazine & Creator
® Sommelier Breaks Down Every Wine Glass | World
of Wine with @André H. Mack on YouTube

A coupe is fun to drink fro... Imagining a world where a... Surface-to-air 4 ratio £ ...

I Corn Starch

Aud

My husband insists on telling folks the Marie <
Antoinette thing every time he sees someone drink

from a coupe glass&

. user3782784618859
For drinking Champagne, | was told the coupe was <

English but the flute was French

¢S50 9

Chef Melissa
King’s Congee

How Not to
Cook Pasta

Please log in to comment

Wine Glasses
101: Bordeaux

! YouNeed a
Good Bar Spoon

Advice from @Mx. J.: the b... Very £ tannic 4 ... These bomboloni are gent...

Social Media Collections For Legal Professionals: Best Practices 14



A Page Vault

© YouTube: Need to know

Do I need an account? Can users see | viewed their profile?

YouTube is a website to post,
share and watch videos.

I:l Yes |Z| No D Yes |Z| No

Most common uses What information can | see?

Videos are often published with

extensive notes and links to 1. Sharing and viewing videos for personal » Viewability of videos depends on the
additional resources mentioned in use or interests creator's settings. Most videos are public
; and can be found and viewed by anyone.
the video. 2. Professional news and entertainment
companies maintain channels with video * Some videos may exist publicly but are
content not shown on the creator's channel page.

You need a direct URL link to access
3. Businesses may publish videos for training, these videos.
support, or brand awareness purposes
* Videos may also be password-protected.

Common content types
Other commonly used features

* Videos
« N/A

Social Media Collections For Legal Professionals: Best Practices 15



YouTube: What to collect

These are the most common sections captured by legal professionals

— e o = o . oy

STEP 1:
Collect the video still
and comments

To show the page that the video
was found on and any comments,
capture a still of the page and the

comments. You will need to scroll

down to reveal all the comments
and replies related to the video.

>

3 YouTube Search

M o) 322/2519

"TECHNIQUE CRITIQUE S1-E12
Accent Expert Breaks Down 17 Actors Playing Real People | WIRED

4,668,526 views - Sep 16,2019

WIRED &
5.88M subscribers

Dialect coach Erik Singer once again takes a look at idiolects, better known as the specific way one
individual speaks. Did Rami Malek do a good job speaking through prosthetics to become Freddie
Mercury? How accurate was Jennifer Lawrence's Long Island accent in Joy? Did Christian Bale nail
SHOW MORE

5695Comments = SORTBY

©
&

®

Commenting publicly as Kara Eschbach

Spike2501 4 months ago
Just give this guy a whole netflx series doing these breakdowns.

i 18K §' REPLY

~ View 32 replies

Briar Valdr 4 months ago (edited)
Sitting here making stupid S sounds because a hot smart guy told me to.

il 53K @' REPLY

~ View 15 replies

Msuni 4 months ago (edited)

i 129k @) 14k »sws{m - - = - -

SUBSCRIBE

Can we please get a video of Erik Singer where you play videos of people speaking and he has to guess if that's their natural accent or not or guess what language people are speaking.

Personally | would love to see this.
e 6K §' REPLY

~ View 11 replies

Social Media Collections For Legal Professionals: Best Practices

A Page Vault

STEP 2:
Collect the video file

Next, capture the video file itself
using a video download tool. If using
Page Vault Batch, simply enter the
YouTube URL into the video collection
area under "submit new job." You can
get the URL by clicking on “share”
under the video. 1

16



D Yelp: Need to know

Yelp is a crowdsourced review
website for local brick-and-mortar
businesses; think restaurants,
stores, dry cleaners, and

shoe repairs.

Each business has its own page,
usually set up by the business.
Typically a business will provide
the hours, address, phone number,
website link and additionall
general information. Users can
write reviews about the business
location, products and services,
and provide additional
information like photos and menu
items. A business can respond to
reviews posted on its page.

Social Media Collections For Legal Professionals: Best Practices

Do | need an account?

I:l Yes |Z| No

Most common uses

1. To share and read customer reviews of a
local business

2. Businesses maintain their listing to provide
helpful information for customers like
updated store hours and current offerings

Common content types

* Reviews
* Photos

« General business information (hours,
location, etc.)

» Menus (for restaurants)

A Page Vault

Can users see | viewed their profile?
D Yes |Z| No

What information can | see?

* Businesses are able to post previews that
include pictures, website links, overviews,
hours, etc.

* Reviews are public, but Yelp's algorithm
appears to filter and sort reviews based
on their ‘relevancy’, so you may not see
all posted reviews.

Other commonly used features

* Making reservations for restaurants who
have the feature enabled

» Directly messaging with a businesses
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D Yelp: What to collect

These are the most common sections captured by legal professionals

Recommended Reviews

more

Search within reviews

AN .
- For Businesses  Write a Review
yelp= San Francisco, CA Login

Restaurants v

Alinea o ciimea
BIDIEIET 2167 reviews [ a0

$88$ - American (New), Modern European

K Write a Review () AddPhoto | | [Zshare | Rsave

Popular Dishes

P

'

Lamb

Black Truffle

STEP 1:

Collect the
business page

Location & Hours

Mon
Tue
Wed
Thu
Frl
H sat
£ sun

The main profile page
shows the company-

1723 N Halsted St
Chicago, IL 60614

b/t Willow St & Concord PI
Lincoln Park

Map data €2020

Get directions

provided information
and reviews left by
patrons.

You Might Also Consider sponsored (i

M Wrigley BBQ
€ cooo

381 reviews

half-dozen other fly-by-night bbq places that have co

Home Services Vv

->

Rick T. sald "For months, | didn' trust this place. | thought for sure itd be just like a

Auto Services v

More v ]

Michelle N.
Miramar, FL
#4 180 friends
€3 43 revie
@ 126 photos
Elite 2020

View Full Menu

You Might Also Consider

Green Door Tavern

DOOO 4! revew

Q1.4 miles

Lynn R. sald “This bar has got a
serious gangsta lean to it. No, literally
the foundation has...” read more

Lobster

The Grill on the Alley
oooo
Q1.6 mlles
Richard T. sald "We ate here last night
Tums out we are staying in the hotel
and were 1o tired to...” read more

5:00 pm - 10:00 pm
5:00 pm - 10:00 pm
5:00 pm - 10:00 pm
5:00 pm - 10:00 pm
5:00 pm - 10:00 pm
5:00 pm - 10:00 pm
5:00 pm - 10:00 pm

Closed now

2 Editbusiness info

2 Share review
Q 2.3 miles away from Alinea

> Embed review

me and gone after doling out

complete crap that wasn't even smoked half of the time. Forgive me. I..."

read more
Gyu-Kaku Japanese BBQ

168 reviews

Social Media Collections For Legal Professionals: Best

@ 1.4 miles away from Alinea

123455789><—————_

8, Yourtrustis our top concern, so businesses cant pay o alter of remove their reviews. Leam

Sortby Yelp Sort - Language English (2163)

Start your review of Allnea

LO000 1172020
B 7 photos

The pinnacle of a fine dining experience. My boyfriend and |
were in Chicago for a week and were lucky enough to score
reservations to this three Michelin star restaurant. Reservations
are booked out 2 months in advance. We had to wait list
ourselves onto numerous dates and times. The waitlist process
is an anxious ridden first come first serve free for all. The
moment a space opens, you receive an email and first person
to open the email gets 5 minutes to accept the reservation
otherwise it moves on to the next person. We were lucky
enough to secure a reservation while we were in Chicago.
However, price per person is extremely expensive (5200-300)
for a seat in the salon and deposit is made at time of
reservation on tick tock

— o —
The dinner itself was an epic experience. We were seated in <

the salon. Staff was very detailed and explained the meal. We
opted to do the wine pairing with dinner. Each course had its
own unique experience playing with gastronomy and flavours.
Warning, if you are not willing and open to new experiences or
food this is not for you. Multiple guests beside us has to tun
away dishes Or uneaten courses because they were not
appealing to them. Exotic dishes such as rabbit, foie gras etc
were presented. Each dish also came with its own unique
element; fire, dry ice, etc so the experience of all senses were
invoked while indulging in the food. AMAZING meal and
definitely a once in a lifetime opportunity to experience. Chef
Grant Achatz is a culinary master; Roister is also delicious and
we ook forward to visiting the Aviary as well. hopefully next
time we can eat at the chefs table!

‘Thank you for being open during the pandemic Alinea, typically your
prices are too steep for us, but we were comfortable enough with the
take-out fees

Excellent curb-side service. The food was great. The tequila margaritas
stole the show!
@ venie

@y @uoz

192 other reviews that are not currently recommended

Practices

O o e e e e s

A Page Vault

(312) 867-0110

coooo s
@ 1.4 mlies
Lynn R. sald "This bar has got a

to it. No, literally,
read more

The Grill on the Alley
coooo s
Q1.8 mlles
Richard T. sald “We ate here last
Tums out we are staying in the hotel
and were to tired to._.* read more

|
|
|
I STEP 2:

Collect the
reviews

Yelp only shows select
reviews at first. To see
more reviews, you may
have to click through
the pagination links at
the bottom of the page
to see and capture all

o comments.

47 miles

‘After reading many many reviews on where to order good middle
Eastern food, 1. read more
etta
0o00c =2

1.4 miles

"I walked into Etta with 2 friends on a busy Saturday evening at
around 6.30pm..” read more
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Social Media Platforms
Cheat Sheet

PLATFORM

Facebook

Instagram

LinkedIn

Twitter

TikTok

YouTube

Yelp

Social Media Collections For Legal Professionals: Best Practices

A Page Vault

Do I need an account

Can users see | viewed

to view content? their profile? Main purpose Common content types
Personal sharing of text, photos, Text posts
v X videos, articles, etc. with your Photos & videos
. ) . network of ‘Friends’ Links to articles
but can see views on stories
v X Sharing photos and videos with Photos & videos
. . ) anyone who ‘follows’ you Short form, 24-hr videos
but can see views on stories
N4 v Professional networking and job- Professional resume/CV
seeking Sharing articles and updates
. Text (limited to 280 characters)
v X Short-form thought sharing and Photos & videos

conversations

Watch and publish short-form
looping videos

Publish and watch videos

Local business reviews

Links to articles

Short-form videos

Videos

Business information (location,
hours, etc.)
Reviews
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Need to preserve web content?

Page Vault can help!

Page Vault specializes in full-page
screen captures of Facebook and
web pages, videos, full website
captures, and more.

Outsource to our capture experts
with Page Vault On Demand, or

get our award-winning software to
capture as you go.

Contact our sales team anytime at page-vault.com/contact

Page Vault

A Page Vault

mand™

, Web-Based Content Collection

MP4 Video Page Vault Browser ...



https://page-vault.com/ondemand/
https://www.page-vault.com/webpage-capture-software/
https://page-vault.com/contact

